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Uncertainty









BRANDING



Dr. Rashid Alleem

Branding is
not about 
who you 

know, but 
rather who 
knows you.
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Honesty -
Humility

Emotionality

Personality

Openness

Concien-
tiousness

Agreeableness

Extroversion



Personality 
matters. 
Hire for 
attitude, 

not 
aptitude







Renewable Energy
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Building 
a Brand











































There is no better 
time than now 

to take the 
Alleem 

sustainable 
development 
goals from 
rhetoric to 

reality. 







Green Dream

























YOU
Critical 
Brainer

ME
Lateral 
Brainer

WE
CRItRAL
Thinking









































Leadership

Import 
Knowledge

High 
Saving

Infrastructure

Financial Sector 
Development

Alleem
Inclusive 
Growth 
Model



In order to ensure 

the success of 

the Alleem 

inclusive growth 

model and guarantee 

sustained growth, the 

following four actors' 

roles are important: 

the government 

sector; the private 

sector; civil society; 

and individuals.
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Blame 
Master













Delighted Customer









?

?
?

?
?

















Sustainable life



Dr. Rashid Alleem



My brainchild for knowledge sharing























Alleem Excellence Awards

Passion for success





Alleem Brilliant Networking

Cultivating Connections
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GCC HAPPINESS & PEACE AMBASSADORGCC HAPPINESS & PEACE AMBASSADORGCC HAPPINESS & PEACE AMBASSADOR

Insightful stories of work and life
that speak directly to the heart and soul

Success
Is

A Sin?
SuccessSuccessSuccess

IsIsIs

A Sin?A Sin?A Sin? LEADERSHIP
SECRETS
DR. RASHID ALLEEM

MY

Dr. Rashid Alleem

SUSTAINABILITY

 H.E S.R. Nathan
Former President of 
The Republic of Singapore

Foreword by

THE FOURTH WAVE OF ECONOMY

Author of The SEWA Way

GCC HAPPINESS & PEACE AMBASSADOR
Dr. Rashid Alleem

Inspirational
S T O R I E S
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& BRANDING
MARKETING
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S U C C E S S F U LS U C C E S S F U LS U C C E S S F U L

Author of  My Leadership Secrets

P L A NP L A NP L A N

Rashid AlleemRashid AlleemRashid Alleem

“ Writing a Marketing Plan is similar to putting
together a complicated puzzle. Each piece 

contains information that makes sense
only when you see the

finished product”

RASHID ALLEEM

Author Sustainability; The 4th Wave of Economy
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